
 is CEO & Co-Founder of WindowsWear.com, 
the world’s fashion windows & displays online in real-time.  Jon co-
founded WindowsWear.com with Mike Niemtzow (Chairman and 
President) and Raul Tovar (Creative Director), and the company has 
an amazing team headquartered in NYC with a client base of global 
retailers and brands including Ralph Lauren, Harrods, DVF, Tory 
Burch, Marc Jacobs, Michael Kors, Ann Taylor, Nordstrom, and more.

Jon also serves as an Adjunct Professor of Marketing at Baruch College 
and serves as a board member of Berkeley College’s Fashion Advisory 
Board, and several charitable non-profit organizations in New York 
City.  Prior to co-founding WindowsWear, he established U.S. market 
opportunities for top internationally-based designers through retail 
stores, wholesale, events, PR, and online. Prior to working in fashion, 
he was an investment analyst at Aurelius Capital Management, one 
of the world’s top activist distressed investment hedge funds, and 
an investment banker at Lehman Brothers.  He graduated from the 
Business Honors Program at Indiana University, magna cum laude, 
and is originally from North Potomac, MD and lives in New York City.

PXG installed a 
golf simulator 

experience to help 
measure angle, 
speed, spin rate 

and more to best 
fit inside Saks Fifth 

Avenues’ store.

New York, September 2017

New York, May 2017

Father’s  
Day window  

showcasing golf.



New York, September 2017

London, September 2014

New York, February 1936

Lacoste 
 became the official 

apparel supplier  
of the President’s 

Cup in 2017.

Vintage golf 
scene window 
display in 1936.

Canali was the 
preferred supplier to 
the Ryder Cup 2014 

in Scotland.



New York, September 2016

New York, September 2014

New York, May 2017

Armani  
showcasing their 

golf collection 
in their window 

display.

Under Armor 
showcasing 

their Spieth One 
collection in their 
window display.

Loro Piana becomes 
the official supplier 
to European Ryder 

Cup team.


